AstraZeneca and World Mental Health Day Around the globe

Art exhibition in Spain
AstraZeneca Spain organised an awareness campaign through an oil-on-canvas art exhibition. The paintings were created by an artist diagnosed with schizophrenia.

AstraZeneca Spain held opening ceremonies at both events, attended by leading health authorities, the media and with leading spokespeople (KOLs and patient groups) providing interviews about schizophrenia. Eight patient associations collaborated with this activity: FEAFES, FEMASAN, FEAFES-ANDALUCIA, Teléfono de la Esperanza, AMAFE, ASAENES, ABBA, ABM National Federation and some local bipolar and schizophrenic patient associations from Madrid and Seville. In addition, there was a children's area where they had opportunity to colour some pictures.

“We feel that World Mental Health Day presented a critical opportunity to raise awareness of mental health and this initiative provides a colourful and unique way to help people in Spain understand the importance of tackling the issues surrounding schizophrenia and bipolar disorder,” said Luchy Casal, Communications Assistant, AstraZeneca Spain.  The paintings were displayed at exhibitions put on in two major Spanish shopping centres, Seville (24-29 Sept) and Madrid (1-7 Oct).


US third party & internal activities
“A Day in the Life” in the US

As part of the 2007 World Mental Health Day, AstraZeneca US sponsored a contest among people with bipolar disorder and schizophrenia.


“A Day in the Life…” was an artistic contest about living with bipolar disorder and schizophrenia. The ultimate goal is to provide a deeper understanding of what mental health disorders are like from the point of view of those who live with them. Hugo Perez, AZ US SEROQUEL Brand Communications Manager, said “Through promotion of this contest, and subsequent educational and promotional programs, we hope that people will gain a stronger understanding of how these diseases impact individuals in different ways and the range of ways people are coping, surviving and thriving with them.”  The contest is open to U.S. individuals who have been diagnosed with or are living with Bipolar Disorder or Schizophrenia and to relatives or caregivers of those individuals.  The focus internally during this year’s WMHD observation was to bring a true global feel to the impact being made in the world of mental health. With that in mind, the following internal communications items had global team collaboration/ cross-over as appropriate. Internally, AZ US held a number of different initiatives including: I-Wall: The I-Wall is a standalone

educational installation that allows individuals to guide themselves through a series of video clips featuring people

living with mental illnesses. Each story is based on a real person and provides participants an opportunity to feel the

emotion of what living with mental illness is all about. The I-Wall was placed in the lunchtime hallway for people to view and learn about mental illness. On Campus Display Boards: In addition, WMHD posters were hung, promoting the various opportunities.

Portugal – ‘A Song for Mental Health’

Portugal officially launched an Awareness Campaign called “A Song for Mental Health”.


This campaign of education and awareness of the public on mental health was supported by AstraZeneca in

partnership with ENCONTRAR+SE - Association of Support to People with Serious Mental Disease - that celebrates a year of existence on this day. The main objective of this campaign is to reduce stigmatisation and discrimination around mental illness, and to promote the use of mental health services and promote a greater link between mental health and physical health.  During the day, several conferences took place on the theme defined globally “Mental Health in the Changing World: The impact of Culture and Diversity”, organized by the Portuguese Society of

Psychiatry and Mental Health.  AstraZeneca supported these initiatives and organised interviews with KOLs. The

Conference on “Stigma” marked the official launch of the campaign “A Song for Mental Health” during a commemorative dinner. In addition, the event saw the launch of the Portuguese publication “How to deal with cognitive effects associated with mental illness. A practical guide for relatives and friends of people with Mental

Illnesses”, published by ENCONTRAR+SE, and one of its authors, Prof. Alice Medalia (Psychiatric Rehabilitation Services Director, Department of Psychiatry, Columbia University College of Physicians and

Surgeons New York, USA) was present.  Mrs. Inger Nilsson, President of EUFAMI (European Federation of Associations of Families of Mental People with Illness) was also present in Oporto on Oct 10th, on the 11th in Coimbra and on the 12th and 13th in Lisbon. Portuguese Patient Association FNAFSAM (National Federation of the Associations of Families Pro-Mental health) presented nationally, in Oporto, a paperback book.

South Africa’s Mental Health Awards

AZ South Africa sponsored the Annual Mental Health Media Awards evening.


There were key nominations ranging from Nolene from Free talk (SABC 3) to Illse Pauw and Elsabe Brits who are

recognized as leading journalists in the category of Newspaper & Magazines, and the radio nominations from Bush Radio, Radio Helderberg, Cape Talk and RSG. These awards are given to persons from the media who have been actively involved in enhancing mental health in South Africa.  In addition, AZ also collaborated with the SADAG (South African Depression and Anxiety Group) to produce, print and distribute more than 10,000 leaflets regarding patient and family information regarding Schizophrenia through the Schizophrenia Foundation of South Africa.

They will distribute large quantities of these leaflets on the 10th of October to clinics, doctors and other health care

professionals!

Mental Health Barometer in Finland
The local patient organization, Finnish Central Association for Mental Health, is taking the temperature of the peopleof Finland about schizophrenia and treatment choice.


AZ supported this campaign and held a joint press conference on the 10th October to support Mental Health Day. The press conference was designed to raise awareness of attitudes in Finland to schizophrenia and awareness of treatment choices. “Supporting World Mental Health Day provided an opportunity to raise awareness of critical mental health issues in Finland. We at AZ are committed to collaborating closely with the Finnish Central Association for Mental Health to ensure people understand the importance of treatment choice and mental health stigma,” said Mikko Fernström,

Highlighting “Choice in serious mental illness” in Austria

AZ Austria ran a press conference / discussion group with journalists (professional and public media) to create awareness regarding "the importance of treatment choice in serious mental illness".

The press conference focused on ways to give patients a greater share of voice and looked at ensuring continuing access to state of the art therapy and treatment choice to help increase compliance in the long term.  "Quo Vadis, Psychiatry?" A cost related step backwards or progress due to optimized therapy? – sponsored by AstraZeneca.   AZ Austria linked this event to World Mental Health Day to create awareness about the fact that patients with mental illnesses do not have a strong lobby to ensure optimized diagnosis and treatment. Some 20% of the Austrian population experience a psychiatric illness at least once in their lifetime. This event offered the opportunity to draw attention to patients need for optimized long-term treatment with the best therapy for each individual, in order to ensure long-term adherence. Optimized long term treatment also means savings due to relapse prevention.

“Open Door” in Russia

In Russia, the packet of information provided by the World Mental Health Federation was translated into Russian and sent out (with the CD) and a letter to the Chief Psychiatrist of Russia. It was also distributed to leading psychiatrists and regional governments across 85 different Russian regions.

In addition, the materials were also placed on Russian patient organization websites and 100 posters and 5000 leaflets were developed for patients suffering from mental illness. These posters and leaflets were distributed across psycho neurological, mental hospitals and pharmacies.  A press conference was held on the day itself with an ‘Open

Door Day’ for journalists in psychiatry institutions being announced during the press conference.  Finally, AZ Russia ensured that WMHDay materials were distributed during National Psychiatric Conference, October, 9-11 and Public Council and Patient groups meeting will be held in Saint-Petersburg, October, 18-19.
